Marching orders – client facing scheduling
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· Do they know what they want? We are thinking that they just want to have us to make it work.
· We decide to hardcode everything on this first one
· The other option was dealing with settings. For the record:
· Settings on web or ecomm time templates setttings
· Settings on web or ecomm flex grid tie-in defaults
· Settings – corp-wide settings to turn things on/off – dealing with showing and allowing ecomm scheduling
· Tons of new verbiage setting on the web time templates stuff. Rough number 20 ish – turn it on/off, what to call it generally, verbiage for date field (shuttle date), verbiage for product tie-in (trailhead or shuttle), verbiage for capacity (seats), verbiage for the time slots available (elements of time that still have availability), error message verbiage, detail page verbiage, etc.
· corp id=1457 - on data 0
· When building this out… we decided to make this whole first round fully custom and put the new code out in ecommerce
· Create a new folder under shop/custom/corps with the name of corp_1457
· For testing, we may have to create the same folder called corp_53 and then delete it when going live – part of the git branch to make sure that everything gets tracked correctly
· We are starting from ground 0
· This project will be a mix of multiple pieces – eCommerce, parts, elements of time, customers, invoices, flex grid tie-ins, and full invoice payments.
· General process, from out in ecommerce land.
· The user gets to the shop homepage (shop/web_general_inventory.cfm)
· They see the stuff that Chuck designed – date, trailhead, riders in party
· They do a search, we show the results, if any – AJAX stuff
· They choose what they want, we show them some details – needs to send them to the product detail page with the quantity set to the party size. We also need to hold the element of time stuff behind the scenes.
· They choose book it and we add it to the cart – we need to transfer some session stuff to keep track of the elements of time.
· They go through the full checkout process and we collect payment
· Once submitted, behind the scenes, we add the flex grid tie-ins to the element of time and tie in the invoice.
· We need to figure out what to put for the flex grid tie-ins.
· There is a secondary process – from the product detail page. We need to show photos, info, costs, and then show the booking options from there. Once clicked on, it would go to the cart and the rest of the process would already be in place.
· We may need to do some clean-up. They have tons of items showing out in ecommerce. None of them have pictures.
· Just an idea… what if we took off everything except for the monarch crest trail – just do the bookings for one item or product.
· It may take some time, but if we get it looking nice, we can use it as a demo type site – what is possible.
· Chuck is working on the UI (user interface stuff). We will build off of that branch.
· On development – we will need a switch between test (corp 53) and live (corp 1457)
· Live:
· Time template id - Bike Shuttle Services – Id 1171
· We are mostly worried about the Monarch Crest shuttles – We may have to sub filter the query to elements of time based on that value in the general_title field for the element of time.
· For the Monarch Crest element of time, we want to use part id # 449198 – this is the product or trailhead tie-in.
· Test:
· We will need to setup matching vars for test… to be determined.
· Bryan’s idea… What if we help do some custom work to help sell and pitch it… basically a super cool landing page that shows a panoramic view of the shuttles. Then maybe a link to other products, shuttles, or food items. Make the landing page a cool advertisement type page (pitch it)
